COURSE OUTCOMES

Semester |

101 — Managerial Accounting |

3 Credits

LTP: 2:1:1

Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

Cco# COGNITIVE ABILITIES COURSE OUTCOMES
CO101.1 | REMEMBERING DESCRIBE the basic concepts related to Accounting, Financial Statements, Cost
Accounting, Marginal Costing, Budgetary Control and Standard Costing
C0O101.2 | UNDERSTANDING EXPLAIN in detail, all the theoretical concepts taught through the syllabus.
CO101.3 | APPLYING PERFORM all the necessary calculations through the relevant numerical
problems.
C0O101.4 | ANALYSING ANALYSE the situation and decide the key financial as well as non-financial
elements involved in the situation.
CO101.5 | EVALUATING EVALUATE the financial impact of the decision.
Semester | 102 - Organizational Behaviour
3 Credits LTP: 2:1:1 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES
C0102.1 | REMEMBERING DESCRIBE the key concepts of organizational behavior.
C0102.2 | UNDERSTANDING UNDERSTAND theories about how managers should behave to motivate and
control employees.
C0102.3 | UNDERSTANDING ARTICULATE aspects of organizational culture and interpret cultural diversity.
C0102.4 | APPLYING BUILD people and leadership skills essential for managerial success.
C0102.5 | ANALYSING ANALYSE causes of conflict and OUTLINE conflict management strategies that
managers can use to resolve organizational conflict effectively.
C0102.6 | EVALUATING EXPLAIN group and teams dynamics leading to organizational effectiveness.
Semester | 103 — Economic Analysis for Business Decisions
3 Credits LTP: 2:1:1 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

Co# COGNITIVE ABILITIES COURSE OUTCOMES

C0103.1 | REMEMBERING DEFINE the key terms in economics.

C0103.2 | UNDERSTANDING EXPLAIN the reasons for existence of firms and their decision making goals.

C0O103.3 | APPLYING MAKE USE OF the basic concepts of Demand, Supply, Demand Forecasting,
Equilibrium and their determinants.

C0O103.4 | ANALYSING ANALYSE cost function and the difference between short-run and long-run
cost function and establish the REATIONSHIP between production function and
cost function.

C0103.5 | ANALYSING EXAMINE the effect of non-price factors on products and services of monopolistic
and oligopoly firms.

C0103.6 | EVALUATING DESIGN competition strategies, including costing, pricing, product differentiation,
and market environment according to the natures of products, the market
structures and Business Cycles.




Semester |

104 - Business Research Methods

3 Credits

LTP: 2:1:1

Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES

C0104.1 | REMEMBERING Enumerate and define various concepts & terms associated with scientific
business research.

CO104.2 | UNDERSTANDING Explain the various types of measurement scales & attitude scaling techniques
and their application in the context of business research.

CO104.3 | APPLYING Design a variety of data collection instruments for contemporary business
research issues and apply the principles of sampling and sample size
determination to contemporary business research problems.

CO104.4 | ANALYSING Analyse and graphically present quantitative data and derive actionable
inferences from the same from a decision making perspctive.

CO104.5 | EVALUATING Construct different types of testable hypotheses and interpret the statistical
test outcomes.

C0O104.6 | CREATING Formulate alternative research designs for a real-life business research
problem and discuss the pros and cons of each design.

Semester | 105 — Basics of Marketing |
3 Credits LTP: 2:1:1 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

COo# COGNITIVE ABILITIES COURSE OUTCOMES
C0105.1 | REMEMBERING DEFINE the various concepts, terms in marketing and the various company

orientations towards the market place.

C0105.2 | UNDERSTANDING CLASSIFY the various components of the marketing environment of a firm and
explain the same in detail.

C0105.3 | APPLYING APPLY principles of segmentation, targeting and positioning to real world
marketing offering (commodities, goods, services, e-products/e-services.)

C0105.4 | ANALYSING BREAKDOWN the consumer buying behavior journey into various components
and DISTINGUISH between various buying roles for a real world marketing
offering (commodities, goods, services, e-products/ e-services.)

C0105.5 | EVALUATING DEVELOP and EXPLAIN the marketing mix for real world marketing offering
(commedities, goods, services, e-products/ e-services.)

C0105.6 | CREATING ELABORATE on the various types of Product Life Cycles and RELATE them with

the marketing mix in the context of real world marketing offering
(commodities, goods, services, e-products/ e-services.).




Semester |

106 - Digital Business

3 Credits

LTP: 2:1:1

Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES
C0106.1 | REMEMBERING DESCRIBE the conceptual framework of e commerce, mobile commerce and
social commerce.
C0106.2 | UNDERSTANDING SUMMARIZE the impact of information, mobile, social, digital, 10T and
related technologies on society, markets & commerce.
C0106.3 | APPLYING ILLUSTRATE value creation & competitive advantage in a digital Business
environment.
C0O106.4 | ANALYSING EXAMINE the changing role of intermediaries, changing nature of supply
chain and payment systems in the online and offline world.
C0O106.5 | ANALYSING CLASSIFY the prevalent digital business models into various groups and
OUTLINE their benefits and limitations.
C0106.6 | EVALUATING EXPLAIN the various applications of Digital Business in the present day world.
Semester Il 201 - Marketing Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES
C0201.1 | REMEMBERING DESCRIBE the key terms associated with the 4 Ps of marketing.
C0201.2 | UNDERSTANDING COMPARE and CONTRAST various approaches to pricing for a real world
marketing offering (commodities, goods, services, e-products/ e-services.)
C0201.3 | APPLYING DEMONSTRATE an understanding of various channel options for a real world
marketing offering {commodities, goods, services, e-products/ e-services.)
C0201.4 | ANALYSING EXAMINE the product line of a real world marketing offering (commodities,
goods, services, e-products/ e-services.)
C0201.5 | EVALUATING EXPLAIN the role of various communication mix elements for a real world
marketing offering (commodities, goods, services, e-products/ e-services.)
C0201.6 | CREATING DESIGN a marketing plan for a real world marketing offering (commodities,
goods, services, e-products/ e-services.)
Semester I 202 - Financial Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES
C0202.1 | REMEMBERING DESCRIBE the basic concepts related to Financial Management, Various
techniques of Financial Statement Analysis, Working Capital, Capital Structure,
Leverages and Capital Budgeting.
C0202.2 | UNDERSTANDING EXPLAIN in detail all theoretical concepts throughout the syllabus
C0202.3 | APPLYING PERFORM all the required calculations through relevant numerical problems.
C0202.4 | ANALYSING ANALYZE the situation and
e comment on financial position of the firm
e estimate working capital required
e decide ideal capital structure
e evaluate various project proposals
C0202.5 | EVALUATING EVALUATE impact of business decisions on Financial Statements, Working

Capital, Capital Structure and Capital Budgeting of the firm




Semester Il

203 - Human Resource Management

| 3 Credits

LTP: 2:1:1

Compulsory Generic Core Course |

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES | COURSE OUTCOMES
C0203.1 | REMEMBERING | DESCRIBE the role of Human Resource Function in an Organization.
C0203.2 | REMEMBERING | ENUMERATE the emerging trends and practices in HRM.
CO203.3 | UNDERSTANDING | ILLUSTRATE the different methods of HR Acquisition and retention.
C0203.4 | APPLYING | DEMONSTRATE the use of different appraisal and training methods in an
Organization.
C0203.5 | ANALYSING | OUTLINE the compensation strategies of an organization
C0203.6 | EVALUATING INTERPRET the sample job descriptions and job specifications for contemporary
entry level roles in real world organizations.
Semester Il 204 - Operations & Supply Chain Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
co# COGNITIVE ABILITIES COURSE OUTCOMES

CO204.1 | REMEMBERING DEFINE basic terms and concepts related to Production, Operations, Services,
Supply Chain and Quality Management.

C0204.2 | UNDERSTANDING EXPLAIN the process characteristics and their linkages with process-product
matrix in a real world context.

C0204.3 | UNDERSTANDING DESCRIBE the various dimensions of production planning and control and their
inter-linkages with forecasting.

C0204.4 | APPLYING CALCULATE inventory levels and order quantities and MAKE USE OF various
inventory classification methods.

C0204.5 | ANALYSING OUTLINE a typical Supply Chain Model for a product / service and ILLUSTRATE
the linkages with Customer Issues, Logistic and Business Issues in a real world
context.

Semester Il 205MKT: Marketing Research

| 3 Credits LTP: 2:1:1 Subject Core (SC) Course — Marketing Management |

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES

CO205MKT.1 REMEMBERING IDENTIFY and DESCRIBE the key steps involved in the marketing research
process.

CO205MKT.2 UNDERSTANDING COMPARE and CONTRAST various research designs, data sources, data
collection instruments, sampling methods and analytical tools and
SUMMARIZE their strengths & weaknesses.

CO205MKT.3 APPLYING DEMONSTRATE an understanding of the ethical framework that market
research needs to operate within.

CO205MKT.4 ANALYSING ANALYSE quantitative data and draw appropriate Inferences to address a
real life marketing issue.

CO205MKT.5 EVALUATING DESIGN a market research proposal for a real life marketing research
problem and EVALUATE a market research proposal.

CO205MKT.6 CREATING PLAN and UNDERTAKE qualitative or quantitative Market Research and
demonstrate the ability to appropriately analyse data to resolve a real life
marketing issue.




Semester Il 205FIN: Financial Markets and Banking Operations
3 Credits LTP: 2:1:1 Subject Core (SC) Course - Financial Management
Course Outcomes: On successful completion of the course the learner will be able to
co# | COGNITIVE ABILITIES | COURSE OUTCOMES
CO205FIN.1 | REMEMBERING RECALL the structure and components of Indian financial system through
banking operations & Financial Markets.
CO205FIN.2 | UNDERSTANDING UNDERSTAND the concepts of financial markets, their working and importance.
CO205FIN.3 | APPLYING ILLUSTRATE the working and contribution of Banks and NBFCs to the Indian
\ Economy.
CO205FIN.4 | ANALYSING ANALYZE the linkages in the Financial Markets.
CO205FIN.5 | EVALUATING EXPLAIN the various banking and accounting transactions.
CO205FIN.6 | CREATING DEVELOP necessary competencies expected of a finance professional.
| Semester Il | 205HRM: Competency Based Human Resource Management System |
| 3 Credits | LTP: 2:1:1 | Subject Core (SC) Course — Human Resource Management |

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES

CO205HRM.1 REMEMBERING DEFINE the key terms related to performance management and
competency development.

CO205HRM.2 UNDERSTANDING EXPLAIN various models of competency development.

CO205HRM.3 APPLYING PRACTICE competency mapping.

CO205HRM.4 ANALYSING ANALYSE competencies required for present and potential future job roles
at various levels and across variety of organizations.

CO205HRM.5 EVALUATING DESIGN and MAP their own competency and plan better and appropriate
career for themselves.

CO205HRM.6 CREATING DEVELOP a customized competency model in accordance with the
corporate requirements.

Semester Il 2050SCM: Service Operations Management — |

3 Credits LTP: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain Management

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES

C02050SCM.1 REMEMBERING DESCRIBE the nature and CHARACTERISTICS of services and the services
economy.

C0O20505CM™ .2 UNDERSTANDING DESRCIBE the service design elements of variety of services.

C020505CM .3 APPLYING USE service blueprinting for mapping variety of real life service
processes.

C02050SCM .4 ANALYSING ANALYSE alternative locations and sites for variety of service facilities.

CO20505CM .5 EVALUATING JUDGE and EXPLAIN the service orientation at variety of service
facilities / organizations.

CO2050SCM .6 CREATING CREATE flow process layouts for variety of services.




Semester Il

206MKT: Consumer Behavior

| 3 Credits

LTP: 2:1:1

Subject Core (SC) Course — Marketing Management |

Course Outcomes: On successful completion of the course the learner will be able to

Cco# COGNITIVE ABILITIES COURSE OUTCOMES

CO206MKT.1 | REMEMBERING ENUMERATE social and psychological factors and their influence his/her
behavior as a consumer.

CO206MKT.2 | UNDERSTANDING EXPLAIN fundamental concepts associated with consumer and organizational
buying behavior.

CO206MKT.3 | APPLYING APPLY consumer behavior concepts to real world strategic marketing
management decision making.

CO206MKT.4 | ANALYSING ANALYSE the dynamics of human behavior and the basic factors that
influence the consumer’s decision process.

CO206MKT.5 | EVALUATING EXPLAIN the consumer and organizational buying behavior process for a
variety of products (goods/services).

CO206MKT.6 | CREATING DISCUSS the use of the Internet, e-commerce & information technology with
respect to the changing consumer marketplace and ELABORATE on the
various aspects of the changing Indian Consumer.

Semester Il 206FIN: Personal Financial Planning

3 Credits LTP: 2:1:1 Subject Core (SC) Course — Financial Management

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES

COZ06FIN.1 REMEMBERING UNDERSTAND the need and aspects of personal financial planning

CO206FIN.2 UNDERSTANDING Describe the investment options available to an individual

CO206FIN.3 APPLYING IDENTIFY types of risk and means of managing it

CO206FIN.4 ANALYSING DETERMINE the ways of personal tax planning

CO206FIN.5 EVALUATING EXPLAIN retirement and estate planning for an individual and design a
financial plan.

CO206FIN.6 CREATING CREATE a financial plan for a variety of individuals.

Semester Il 206HRM: Employee Relations and Labour Legislations

3 Credits LTP: 2:1:1 Subject Core (SC) Course — Human Resource Management

Course Outcomes: On successful completion of the course the learner will be able to

CO# | COGNITIVE ABILITIES COURSE OUTCOMES
CO206HRM.1 | REMEMBERING SHOW awareness of important and critical issues in Employee Relations
CO206HRM.2 | UNDERSTANDING INTERPRET and relate legislations governing employee relations.
CO206HRM.3 | APPLYING DEMONSTRATE an understanding of legislations relating to working

environment.

CO206HRM.4 | ANALYSING OUTLINE the role of government, society and trade union in ER.
CO206HRM.5 | EVALUATING EXPLAIN aspects of collective bargaining and grievance handling.
CO206HRM.6 | CREATING DISCUSS the relevant provisions of various Labour Legislations.




Semester Il

207 - Contemporary Frameworks in Management

2 Credits

LTP: 2:0:0

Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES

C0207.1 | REMEMBERING DEFINE Emotional Intelligence (EQ), IDENTIFY the benefits of emotional
intelligence and RELATE the 5 Dimensions of Trait El Model to the practice
of emotional intelligence.

C0207.2 | UNDERSTANDING DESCRIBE how companies achieve transition from being good companies
to great companies, and DISCUSS why and how most companies fail to
make the transition.

CO207.3 | APPLYING APPLY the 21 laws that make leadership work succesfully to improve your
leadership ability and ILLUSTRATE its positive impact on the whole
organization.

C0O207.4 | ANALYSING EXAMINE the fundamental causes of organizational politics and team
failure.

CO207.5 | EVALUATING EXPLAIN the approach to being effective in attaining goals by aligning
oneself to the "true north"” principles based on a universal and timeless
character ethic.

Semester Il 208 - Geopolitics & World Economic Systems
2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Outcomes: At the end of this course, the learner shall be able to

co# COGNITIVE ABILITIES | COURSE OUTCOMES

C0208.1 | REMEMBERING | ENUMERATE the various elements of global economic system.

C0208.2 | UNDERSTANDING | EXPLAIN the role of key trade organizations in the global economic system.

C0208.3 | APPLYING | INDENTIFY the crucial elements of international trade laws.

C0O208.4 | ANALYSING | ANALYSE the forces that work for and against globalization.

C0208.5 | EVALUATING ASSESS the impact of the elements of the Global Economic System on the India
Economy.

Semester Il 209 - Start Up and New Venture Management

2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Outcomes: On successful comj

pletion of the course the learner will be able to

Cco# COGNITIVE ABILITIES | COURSE OUTCOMES
C0209.1 | REMEMBERING DESCRIBE the strategic decisions involved in establishing a startup.
C0209.2 | UNDERSTANDING EXPLAIN the decision making matrix of entrepreneur in establishing a startup.
C0209.3 | APPLYING IDENTIFY the issues in developing a team to establish and grow a startup
C0209.4 | ANALYSING FORMULATE a go to market strategy for a startup.
C0209.5 | EVALUATING DESIGN a workable funding model for a proposed startup.
C0209.6 | CREATING DEVELOP a convincing business plan description to communicate value of the

new venture to customers, investors and other stakeholders.




Semester Il

213 - Written Analysis and Communication Lab

2 Credits LTP: 0:3:1

Generic Elective — Institute Level

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES

COURSE OUTCOMES

C0213.1 | REMEMBERING

DESCRIBE stages in a typical communication cycle and the barriers to effective
communication.

C0213.2 | UNDERSTANDING

SUMMARIZE long essays and reports into précis and executive summaries.

C0O213.3 | APPLYING

USE Dictionary and Thesaurus to draft and edit a variety of business written
communication.

C0213.4 | ANALYSING

EXAMINE sample internal communications in a business environment for potential
refinements.

C0213.5 | EVALUATING

COMPOSE variety of |letters, notices, memos and circulars.

Semester Il

301- Strategic Management

3 Credits LTP: 2:1:1

Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

coxr COGNITIVE ABILITIES

COURSE OUTCOMES

C0301.1 | REMEMBERING

DESCRIBE the basic terms and concepts in Strategic Management.

C0301.2 | UNDERSTANDING

EXPLAIN the various facets of Strategic Management in a real world context.

C0O301.3 | UNDERSTANDING

DESCRIBE the trade-offs within and across strategy formulation,
implementation, appraisal.

C0O301.4 | APPLYING

INTEGRATE the aspects of various functional areas of management to
develop a strategic perspective.

CO301.5 | ANALYSING

EXPLAIN the nature of the problems and challenges confronted by the top
management team and the approaches required to function effectively as
strategists.

C0O301.6 | CREATING

DEVELOP the capability to view the firm in its totality in the context of its
environment.

Semester Il

302- Decision Science

3 Credits LTP: 2:1:1

Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES

COURSE OUTCOMES

C0302.1 | REMEMBERING

DESCRIBE the concepts and models associated with Decision Science.

C0302.2 | UNDERSTANDING

UNDERSTAND the different decision-making tools required to achieve
optimisation in business processes.

C0302.3 | UNDERSTANDING

APPLY appropriate decision-making approach and tools to be used in
business environment.

C0302.4 | APPLYING

ANALYSE real life situation with constraints and examine the problems
using different decision-making tools

C0302.5 | ANALYSING

EVALUATE the various facets of a business problem and develop problem
solving ability

C0302.6 | CREATING

DISCUSS & propose the various applications of decision tools in the present
business scenario.




Semesterlll

307- International Business Environment

2 Credits LTP: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to

Co# COGNITIVE ABILITIES COURSE OUTCOMES

CO 307 .1 Remembering Recall and Describe the key concepts of international Business Environment

C0O 307 .2 Understanding Understand the relevance of Multinational Corporations (MNCs) in global
trade

CO 307 .3 Applying Demonstrate the significance of FDI and FPI in respect of developing
economy

CO 307 .4 Analysing Analyze the issues related to Labor, Environmental and Global Value chain

CO307.5 Evaluating Formulate and discuss the case related to various Agreements under WTO
and contemporary global business environment.

Semester ll| 308 - Project Management

2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

Ccos COGNITIVE ABILITIES COURSE OUTCOMIES

CO308.1 Remembering DEFINE the key terms and concepts in project management.

CO 308.2 Understanding EXPLAIN the Importance of project management methodologies and tools at
the distinct stages in the Project’s life cycle

Co308.3 Applying ILLUSTRATE the importance of PM in most industries and businesses

CO 308 4 Analysing EXAMINE the importance of Leadership specifically in heterogenous and
virtual teams as well as governance and approaches to conflict resolutions

CO 308 .5 Evaluating DESIGN dashboard, status report and index for Key Performance Indicators
of project for the Management

Semester Il 311-Management of Non-profit organizations

2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

cos COGNITIVE ABILITIES COURSE OUTCOMES

co311.1 REMEMBERING DESCRIBE the basic concepts and frameworks in the field of Non-Profit
Sector & Non-Profit Organization.

C0311.2 UNDERSTANDING EXPLAIN the characteristics of Non-Profit organizations, summarizing the
factors affecting development of Non-Profit organization.

C0311.3 APPLYING MAKE use of theoretical concepts, frameworks while registration process of
Non-Profit Organization.

C0311.4 ANALYSING EXAMINE the role of any public policies which helps NPO in decision
making.

C0311.5 EVALUATING EVALUATE the performance of Non- Profit organizations, the critical

financial considerations of the Non - Profit organization.




Subject Core (5C) Courses - Semester Il
Specialization: Marketing Management

Semester Il1

SC—-MKT-03

304 MKT : Services Marketing

3 Credits

LTP: 2:1:1

Subject Core (SC) Course — Marketing Management

Course Qutcomes: On successful completion of the course, the learner will be able to

CO# COGNITIVE ABILITIES COURSE OUTCOMES

C0304 MKT.1 REMEMBERING RECALL the key concepts in services marketing

C0304 MKT.2 UNDERSTANDING EXPLAIN the role of Extended Marketing Mix in Services

C0O304 MKT.3 APPLYING DEMONSTRATE the new Paradigm and Perspectives in Marketing of
Services

C0304 MKT.4 | ANALYSING ANALYSE the significance of services marketing in the Indian and global
economy

C0304 MKT.5 EVALUATING EVALUATE Segmentation, Targeting & Positioning of Services in dynamic
marketing environment

C0304 MKT.6 CREATING | DEVELOP marketing mix for various services offering

Semester Il SC— MKT- 04 305 MKT : Sales & Distribution Management

3 Credits LTP: 2:1:1 Subject Core (5C) Course — Marketing Management

Course Outcomes: On successful completion of the course, the learner will be able to

Co# COGNITIVE ABILITIES COURSE OUTCOMES
CO305MKT.1 | REMEMBERING DESCRIBE the theoretical concepts related to Sales Management and
Distribution Management Domain
CO305MKT.2 | UNDERSTANDING UNDERSTAND the concepts, techniques and approaches required for
effective decision making in the areas of Sales and Distribution.
CO305MKT.3 | APPLYING APPLY the concepts related to sales and distribution management.
CO305MKT.4 | ANALYSING ANALYZE the real life scenarios of sales and distribution management.
CO305MKT.5 | EVALUATING EVALUATE the existing sales and distribution strategies and approaches.
CO305MKT.6 | CREATING | DEVELOP generate and evaluate sales and distribution strategies.
Subject Elective (SE) Courses - Semester Il
Specialization: Marketing Management
Semester Ill SE -IL -MKT- 07 312 MKT: Business to Business Marketing
2 Credits LTP: 1:1:1 Subject Elective (SE) Course — Marketing Management

Course Outcomes: On successful completion of the course, the learner will be able to

CO# COGNITIVE ABILITIES COURSE OUTCOMES

C0312 MKT.1 | REMEMBERING DEFINE the terms and concepts related to Business to Business
marketing

CO312MKT.2 | UNDERSTANDING EXPLAIN the terms and concepts used in business to business
marketing

C0312 MKT.3 | APPLYING IDENTIFY challenges and opportunities in Business-to-Business
Marketing.

C0312 MKT.4 | ANALYSING FORMULATE segmentation, targeting and positioning, consumer
buying behaviour and marketing mix in the context of Business to
Business marketing

CO312MKT.5 | EVALUATING DESIGN marketing mix elements considering business-to-business
sales and service situations.

CO312MKT.6 | CREATING DEVELOP marketing plan for business-to-business Marketing

situations.




Semester Il

SE-IL-MKT-09

314 MKT: Digital Marketing Il

2 Credits

LTP: 1:1:1

Subject Elective (SE) Course — Marketing Management

Course Outcomes: On successful completion of the course the learner will be able to

cor COGNITIVE ABILITIES COURSE OUTCOMES
CO 314MKT.1 REMEMBERING DEFINE the key terms and concepts related with digital marketing
CO 314MKT.2 UNDERSTANDING EXPLAIN various tools of digital marketing.
CO 314MKT.3 | APPLYING MAKE USE OF various tools of digital marketing.
CLASSIFY the different tools and techniques of digital Marketing with
CO 314MKT.4 | ANALYSING respect to SEQ, SEM and SMM to increase the customer acquisition and
retention.
ASSESS the suitability of Digital Marketing Tools w.r.t. SEQ, SEM and SMM
CO 314MKT.5 EVALUATING to increase cost-effectiveness in specific marketing situations.
CO 314MKT.6 CREATING | DEVELOP appropriate digital marketing campaign.
| 2 Credits | LTP: 1:1:1 | Subject Elective (SE) Course — Marketing Management |
| Semester IlI | SE-IL-MKT- 10 | 315 Marketing of Financial Services - Il |

Course Outcomes: On successful completion of the course, the learner will be able to

CO315MKT.1 | REMEMBERING RECALL the key concepts of the Indian Banking system.
CO315MKT.2 UNDERSTANDING E.)(PLA.IN Fhe Ifun.damental changes in banking and financial markets as
financial institutions.
CO315MKT.3 . DEMONSTRATE the skills and knowledge required to understand and
APPLYING . . .
Need based pitching of the financial Products to the targeted customers.
CO315MKT.4 ANALYSING OUTL!NE the growth & service offerings of wealth management in global
& Indian context.
CO315MKT.5 EVALUATING ﬁfSSES.S the t:Lljstomer touch-poeints and customer-buying journey for
financial services.
CO315MKT.6 | CREATING | CREATE the marketing strategy for financial products.
Subject Core (SC) Courses - Semester IlI
Specialization: Financial Management
Semester Il 304 FIN- Advanced Financial Management
3 Credits LTP: 2:1:1 Subject Core - SC-FIN - 03

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE COURSE OUTCOMES
ABILITIES

CO304.1 REMEMEERING DESCRIBE the basic concepts in financing, investing and profit distribution in a firm

CO 304.2 UNDERSTANDING | EXPLAIN theoretical concepts related to raising and use of funds and value of firm

CO 304 3 APPLYING CALCULATE values for making capital structure, investment, liquidity and dividend decisions
in the financial management of a firm

CO304.4 ANALYSING ANALYZE the options for making the right financial decisions of a firm

CO 304.5 EVALUATING ASSESS the role of financial planning, risk analysis in investments, liquidity and credit
management policy of the firm on shareholder value

CO304.6 CREATING DESIGN an appropriate financial strategy using any one or multiple concepts/ techniques
learned in this course.




Semester lll

305 FIN — International Finance

3 Credit

LTP: 2:1:1

Subject Core (SC) Course — International Finance

Course Qutcomes: On successful completion of the course the learner will be able to

CO# Cognitive Ability Course Outcomes
CO305FIN.1 Remembering Enumerate the key terms associated with International Finance.
) Summarize the various the concepts related to regulators, financial
CO305FIN.2 Understanding - e P > resuiarors,
markets, Financial Instruments, tax structures at international level.
lllustrate the role of international monitory systems & intermediaries in
CO305FIN.3 Applyin . .
pplying Global financial market.
; Inspect the various parameters of global financial market and interpret
CO305FIN.4 Analyzing pect the various parame & - P
best possible international investment opportunities.
Determine the various strategies to start investment or business at the
CO305FIN.5 Evaluating international level by considering various factors of international
finance.
CO305FIN.6 Creating .Formula.te th.E: |nvestm.ent plan or business plan by adapting
international finance environment.
Subject Electives (SE) Courses - Semester IlI
Specialization: Financial Management
SEMESTER Il 315 FIN = Indirect Taxation
2 Credit LTP: 1:1:1 Subject Elective (SE-IL) Course — Financial Management

Course Outcomes: On successful completion of the course the learner will be able to:

co#

Cognitive Ability

Course Qutcomes

CO315FIN.1

Remembering

Remembering the key concepts of Indirect Taxes in India Identifying and
enumerating the various terms associated with GST and other indirect taxes.

CO315FIN.2

Understanding

Explain how GST works as an Uniform Tax Structure, lllustrate the GST
framework of India, & describe the important concepts such as supply, dual
taxation method, registration process, etc.

CO315FIN.3

Applying

Apply the theories and Principles and perform all calculation through
numerical problems on valuation and calculation of taxes. Identify the time
value of supply; determine the taxable person and tax levied on goods and
services.

CO315FIN.4

Analysing

Illustrate the e filling process of GST
Categorize the Goods and Services under GST and amount of tax to be paid
using Dual tax concept.

CO315FIN.5

Evaluating

Evaluate Input Tax Credit Process, reversal, late filing and New Amendments;
appraise various indirect taxes; Interpret the GST framework in India & verify
the tax levied on Goods and Services.

CO315FIN.6

Creating

Elaborate all Provisions of GST and can correlate with filing of returns; virtual
e filling can be done

Estimate the GST, TDS, anticipate goods, services, tax payable person for the
business.




Semester Il 318 Fin-Digital Banking

2 Credits LTP: 2:1:1 Subject Elective (SE) Course- Financial Management (Fin)

SPPU - MBA Revised Curriculum 2019 CBCGS & OBE Pattern

cos COGNITIVE ABILITIES | COURSE OUTCOMES

CO318 Fin.1 REMEMBERING Remember various concepts and products in Digital Banking

CO318 Fin.2 UNDERSTANDING Explain and understand the significance and development of Digital Banking

C0O318 Fin.3 APPLYING Compare and contrast the Branchless Banking and Traditional Banking

CO318 Fin.4 ANALYSING Analyze the payment system of digital banking from consumer’s point of view

CO318 Fin.5 EVALUATING Evaluate Role of digital banking and emerging technologies in economic
development

Semester Il 321-Insurance Laws and Regulation

2 Credits LTP: 2:0:0 Subject Elective- Institute Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE ABILITIES COURSE OUTCOMES

C0321.1 REMEMBERING RELATE to terminologies used in Insurance Law

C0321.2 UNDERSTANDING EXPLAIN the role of insurance law in overall development of the country
through risk management and insurance coverage.

C0321.3 APPLYING IDENTIFY risk management plans , strategies and techniques in Life and
General Insurance.

C0321.4 ANALYSING APPRAISE Regulatory Framework of Insurance Business in India & Corporate
Governance Practices for Insurance Companies.

C0321.5 EVALUATING ASSESS the insurance policies in the light of risk valuation.

Subject Core (SC) Courses - Semester llI
Specialization: Human Resource Management
Semester-lll 304HRM- Strategic Human Resource Management
3 Credits LTP: 2:1:1 | Subject Core (SC) Course- Human Resource Management

Course Outcome: On successful completion of the course the learner will be able to

CO# COGNITIVE ABILITIES COURSE OUTCOMES

CO304HRM.1 | REMEMBERING REMEMBER the strategies adopted by HR and their
implementation issues and challenges faced by the organization
in national and international context.

CO304HRM.2 | UNDERSTANDING Ability to UNDERSTAND and ARTICULATE the basic concepts of
SHRM and link the HR strategies to the organizational business
strategies.

CO304HRM.3 | APPLYING AND Ability to ANALYZE HR as an investment to the company.

ANALYZING

CO304HRM.4 | EVALUATING Ability to INTERPRET and EVALUATE the implementation of the
HR strategies.

CO304HRM.5 | CREATING FORMULATE and provide realistic solutions to the industry by
designing innovative strategies and logical decision making.




Semester Il 305HRM : HR Operations
3 Credits LTP: 2:1:1 Subject Core (5C) Course — Human Resource Management
Course Outcomes: On successful completion of the course the learner will be able to:
CO# COGNITIVE COURSE OBIECTIVES (CO'S)
ABILITIES
CO315HRM.1 REMEMBERING DESCRIBE structure of personnel department, its policies
and maintenance of employee files & records
CO315HRM.2 UNDERSTANDING LEARN drafting of communications for disciplinary actions
CO315HRM.3 APPLYING DEMONSTRATE the knowledge and calculations of bonus,
gratuity, PF, ES| etc.
CO315HRM.4 ANALYSING EXPERIMEMT to calculate the computation of Workmen
compensation, Bonus and Gratuity as per relevant acts
CO315HRM.5 EVALUATING CALCULATE computation of Workmen compensation,
Bonus and Gratuity
CO315HRM.6 CREATING FILE returns under various labour laws and prepare salary
structure
Subject Elective (SE) Courses - Semester IlI
Specialization: Human Resource Management
Semester Il 312HRM: Talent Management
2 Credits LTP: 1:1:1 Subject Elective (SE) Course - Human Resource Management
Course Outcomes: On successful completion of the course the learner will be able to:
CO# COGNITIVE ABILITIES COURSE OBIJECTIVES (CO’S)
C0.312.1 REMEMBERING DEFINE Talent Management and its significance
C0.312.2 UNDERSTANDING UNDERSTANDING performance excellence through Talent
Management
03123 APPLYING APPLY Talent Management concepts in Human Resource
Management
03124 ANALYSING ANALYSING Talent Management practices in employee
development and career enhancement
C0.312.5 EVALUATING FORMIULL}TE the Talent Management Strategies for any
organisation.




Sem- Il 316 HRM: Mentoring and Coachﬁng
2 Credits ‘ LTP: 0:3:1 Subject Elective (SE) Course-Human Resource Management
Course Outcomes: At the end of this course the learner shall be able to -
Cco# COGNITIVE ABILITIES COURSE OUTCOMES
CO316HRM.1 Remembering ENUMERATE various concepts of Mentoring and Coaching.
CO316HRM.2 Understanding UNDERSTAND techniques of Mentoring and Coaching
CO316HRM.3 Applying APPLY models of Mentoring and Coaching to real world
scenarios
| CO316HRM.4 Analyzing ANALYSE issues in Mentoring and Coaching
CO316HRM.S Evaluating & Creating DEVELOP skills needed to become Mentor, Coach
Semester Il 317 HRM : Compensation and Reward Management
2 Credits LTP: 0:3:1 Subject Elective (SE) Course — Human Resource Management
Course Outcomes: On successful completion of the course the learner will be able to:
CO# COGNITIVE COURSE OBJECTIVES (CO’'S)
ABILITIES
CO317HRM.1 REMEMBERING DESCRIBE concept of compensation and cost
CO317HRM.2 UNDERSTANDING UNDERSTAND compensation and reward management process
CO317HRM.3 APPLYING COMPARE issues related to compensation and survey of wages
& salary administration in various industries
CO317HRM.4 ANALYSING EXPERIMEMT to calculate various types of monetary and profit
sharing incentives
CO317HRM.5 EVALUATING CALCULATE income tax as per the current slabs for the
employees under different salary brackets
CO317HRM.6 CREATING FORMULATE salary structure incorporating tax saving
components.
Semester IV 401 — Enterprise Performance Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE ABILITIES

COURSE OUTCOMES

CO401.1 | REMEMBERING

Enumerate the different parameters & facets of management control of an
enterprise.

CO401.2 | UNDERSTANDING

lllustrate the various techniques of enterprise performance management
for varied sectors.

CO401.3 | UNDERSTANDING

Determine the applicability of various tools and metrics as a performance
evaluation & management tools.

CO401.4 | APPLYING

Analyse the key financial & non-financial attributes to evaluate enterprise
performance.

CO401.5 | ANALYSING

Formulate the various parameters to evaluate enterprise performance
effectively through implementation of strategy.




Semester IV

402 - Indian Ethos & Business Ethics

3 Credits

LTP: 2:1:1

Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE ABILITIES COURSE OUTCOMES
C0402.1 | REMEMBERING DESCRIBE major theories, concepts, terms, models and framework of Indian
ethos and business ethics. DISCOVER the contemporary Issues in Business
Ethics

C0402.2 | UNDERSTANDING CLASSIFY and RECOGNIZE Karma, Karma Yoga and discover its relevance in
business setting, ILLUSTRATE the business ethical decision rationale derived
from Indian Heritage Scriptures.

C0402.3 | UNDERSTANDING APPLY Principles, Theories, Models and Framewaork of Indian ethos and
business ethics in order to incorporate value system in work culture and
work place.

C0402.4 | APPLYING DEVELOP and EXHIBIT analytical, problem solving skills, and work ethos by
COMPREHENSION and PRACTICE of Indian ethos and value system

C0402.5 | ANALYSING IMPLEMENT, EVALUATE, and FACILITATE ethical business behavior and
promote sustainable business ecology, improve profitability, foster business
relation and employee productivity.

C0402.6 | CREATING ELABORATE Ethical dilemmas in different business areas of marketing, HRM
and Finance and ADAPT dilemma resolution interventions by referring to
certain norms, theories and models of Eastern Management.

Semester [V 407 = Cyher Laws
2 Credits LTP: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE ABILITIES COURSE OUTCOMES
C0407.1 Remembering DEFINE the key terms and concepts pertaining to cyber laws.
C0407.2 Understanding DESCRIBE the relevant legal provisions in detail.
C0407.3 Applying DETERMINE the applicability of the legal provisions in a specific scenario.
C0407.4 Analyzing OUTLINE the course of action in case of violation of the legal provisions.
C0407.5 Evaluating EXPLAIN the various legal, social and international issues and the various
remedies available under the Information Technology Act for the breach and
commission of offence in cyber space
Semester IV 408 — Corporate Social Responsibility & Sustainability
2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE ABILITIES COURSE OUTCOMES

C0408.1 Remembering DESCRIBE What is CSR, Scope & Complexity, Companies Act 2013,when was
CSR Initiated, Evolution, How CSR matters, Aims, objectives, Importance,
Benefits of CSR,CSR in India ,CSR In global Context, Implementation .

C0O408.2 Understanding EXPLAIN the implications of CSR from the perspectives of employees,
managers, leaders, organization and the Community.

C0O408.3 Applying MAKE USE OF the Theories and Principles and Frameworks of CSR in specific
organizational settings.

C0408.4 Analyzing DECONSTRUCT The Role of Companies towards the society and its impact on
the community.

CO408.5 Evaluating FORMULATE The companies how they are practicing CSR activities, Auditing
the committees & Board of Committees, CSR Annual Reports.

CO408.6 Creating ELABORATE UPON the challenges of the Companies in shaping organizational

culture and Development of the society.




Subject Core (SC) Courses - Semester IV
Specialization: Marketing Management

Semester IV

5C— MKT- 05

403 MKT: Marketing 4.0

3 Credits

LTP: 2:1:1

Subject Core (SC) Course — Marketing Management

Course Outcomes: On successful completion of the course, the learner will be able to

co# COGNITIVE ABILITIES COURSE OUTCOMES

CO403MKT.1 REMEMBERING DESCRIBE the various concepts associated with Marketing 4.0

CO403MKT.2 UNDERSTANDING EXPLAIN the importance of 5A’s in Marketing 4.0.

CO403MKT.3 APPLYING DEMONSTRATE the application of concepts of digital marketing, new
productivity metrics, Human centric marketing, Omni channel marketing to the
real world of digital economy

CO403MKT.4 ANALYSING DISTINGUISH between traditional and digital marketing practices in given real
world context to be the effective marketers.

CO403MKT.5 EVALUATING ASSESS how Technology & connectivity has changed human life and business in
the context of real-world commodities, products & services.

CO403MKT.6 CREATING DEVELQOP strategies to create WOW! Moments with customer engagement

Semester IV SC— MKT- 06 404 MKT: Marketing Strategy

3 Credits LTP: 2:1:1 Subject Core (SC) Course — Marketing Management

Course Outcomes: On successful completion of the course, the learner will be able to

Co# COGNITIVE ABILITIES COURSE OUTCOMES

CO404MKT.1 REMEMBERING DISCOVER perspectives of market strategy.

CO404MKT.2 UNDERSTANDING UNDERSTAND the intricacies of competitive marketing situations and
ways to handle each situation.

CO404MKT.3 APPLYING BUILD a market strategy through integrating concepts like product life
cycle, adoption, and segmentation, branding, pricing, distribution, and
market communication.

CO404MKT.4 ANALYSING ANALYSE a company’s current situation through applying internal and
external analyses.

CO404MKT.5 EVALUATING EXPLAIN alternative ways to measure the outcome of market strategies.

CO404MKT.6 CREATING CREATE Corporate Advantage by exploring how the scope of firms is

influenced by resources that are shared across products.




Subject Core (SC) Courses - Semester [V

Specialization: Financial Management

Semester IV

403 FIN: Financial Laws

3 Credit

LTP: 2:1:1

SUBJECT CORE (SC) COURSE: Specialization - Financial
Management (FIN)

Outcomes: On successful completion of the course the learner will be able to:

CO# Cognitive Ability Course Qutcomes

C0403.1 Remembering Define and Describe the basic concepts related to Financial Laws

C0403. 2 Understanding lllustrate the implications of various laws, Explain concepts and details
of various financial laws.

C0403. 3 Applying Make use of contextual financial laws applicable to organisations.

C0403. 4 Analyzing Infer the application of financial laws to organisations

C0403.5 Evaluating Appraise and perceive the benefits of applicable laws to the
organisations.

Semester IV 404 FIN Current Trends & Cases in Finance

3 Credits LTP: 2:1:1 Subject Core (SC) Course — Financial Management

Course Outcomes: On successful completion of the course the learner will be able to

Co# COGNITIVE ABILITIES COURSE OUTCOMES

CO404FIN.1 | REMEMBERING DESCRIBE the concepts related to emerging areas of Microfinance, Small
finance banks, Payment Banks, Start-Ups, SHG and Digitization and analytics

CO404FIN.2 | UNDERSTANDING EXPLAIN in detail, all the theoretical concepts taught through the syllabus

CO404FIN.3 | APPLYING APPLY the various theories and models of financial management in the case.

CO404FIN.4 | ANALYSING ANALYSE the situation and decide the key financial as well as non-financial
elements involved in the situation.

CO404FIN.5 | EVALUATING EVALUATE the financial impact of the alternative on the given case.




Subject Core (SC) Courses - Semester IV
Specialization: Human Resource Management

Semester |V

403 HRM - Organizational Diagnosis & Development

Credits: 3

LTP: 2:1:1

Subject Core - Human Resource Management — 05

Course Outcomes: On successful completion of the course the learner will be able to

Solutions.

co# COGNITIVE ABILITIES | COURSE OUTCOMES

co404.1 REMEMBERING DESCRIBE the major theories, concepts, terms, models tools
and frameworks in the field of Organizational Diagnosis &
Development.

C0404.2 UNDERSTANDING UNDERSTAND concept of OD and ‘intervention’.

Co404.3 APPLYING MAKE USE of the Theories, Models, Principles and
Frameworks of Organizational Diagnosis & Development in
specific organizational settings.

C0404.4 ANALYSING AMNALYZE the external and internal environment with right
tool of diagnosis and review the role of consultant in OD.

C0404.5 EVALUATING IDENTIFY AND MAP an intervention to organisational need

C0404.6 CREATING DESIGN the role of the consultant for an organisational issue

Semester -1V 404 HRM: Current Trends & Cases in Human Resource Management

3 Credits LTP: 2:1:1 Subject Core (SC) Course —Human Resource Management

CO# COGNITIVE COURSE OUTCOMES

IABILITIES

CO404HRM.1 REMEMBERING DESCRIBE the conceptual framework of Digital Disruptions and its impact on
the current HR Trends.

CO404HRM.2 |UNDERSTANDING [SUMMARIZE the impact of Current HR trends on HR Functions

CO404HRM.3 |APPLYING ILLUSTRATE value creation & competitive advantage of Technology on
current HR Trends

CO404HRM.4 |ANALYSING EXAMINE the changing role of HR Priorities

CO404HRM.5 [EVALUATING ELABORATE upon the various types of current HR Trends

CO404HRM.6 |CREATING APPLY the existing Tech tools to real time HRM Challenges and offer




Targeted Marks for all COs: 60%

Levels of CO attainment:

CO attainment Levels and its
measurement:

(Targeted Marks = 60%)

Percent of Students from Class
achieving the Target

CO attainment Level

if more than or equal to 50% students of
the class achieves targeted marks

then level of attainment is 3

if 45% to 49.99 % students of the class
achieves targeted marks

then level of attainment is 2

If 40% to 44.99 % students of the class
achieves targeted marks

then level of attainment is 1

If less than 40% students of the class
achieves targeted marks

then level of attainment is 0




